broaemun

CuemoeooHu koncyamanmexu ycayau — PwC besazapus
MC®O 16 JIuzuaru — CueToBO/IHA PEBOJIIOIMS, 3HAUNTEIHO 3acsAralia rojsM 6poi KOMOaHUU

MCDPO 16 JInzuHrU

Kax PwC bbiarapusa mo:xe Jja IOMOrHe?

* Hoe cmandapm

MC®O 16 e B cuiia OT 1 IHyapu 2019 T., CbC 3Ha4YUTeJIeH e(PeKT BbPXy
BCUYKU HaeMaTe T (JIM3UHTOIOJIyYaTEe ! 10 ONIEPATUBEH JIN3UHT) U
orpaHuyeH eeKT BbpXy HAeMO/IaTe N, KAKTO U JIM3UHTOIOIyIaTe !
U JIN3UHTOJATENH C JOTOBOP IO (PUHAHCOB JIN3UHT.

Haemaresure 111e TpsiOBa /1a BKJIIOYAT B OajlaHca CH TIOYTH BCHUKU
JIOTOBOPU 32 HaeM/OIepaTHUBEH JIM3UHT, KAaTO PU3HAAT HOB
(puHaHCOB MacuB U ABJITOTPAEH aKTUB (IIpaBo Ha mMoJsI3BaHe). Jlocera
MIPU3HABAHUAT Pa3Xo/] 32 HaeM Iie O'b/le 3aMeHEH OT PAa3XO0/H 3a JINXBa
u amopTtu3anus. KirrouoBu GUHAHCOBY IMOKa3aTen KaTo (puHaHCOBA
aBTOHOMHOCT (cTereH Ha 3a7TbKHs10cT) 1 EBITDA (nevyan6a npeu
JINXBY, IAHBIIM ¥ aMOPTHU3AI[MHN) IIIe Ce TPOMeHAT. ToBa I1ie oBJIusie
Ha QUHAHCOBUTE [TOKA3aTeN, U3BUCKBAHU OT OAaHKUTE, KPEIUTHUS
PEUTHHT ¥ Bh3NPUATUATA HA aHAJIN3AaTOPUTE HA KOMIIAHUSITA.

I'nobanHoTO TpoyuBaHe Ha PwC, HACKOPO IIPOBEZEHO CPE OKOJIO
3200 KOMIIaHUH, YCTAHOBSBA CJIEHUTE e(PEKTH 110 UH/TyCTPUHU:

Cpedno Cpeono
Hnoycmpusa HapacmeaHe nap alc:::eane

Ha dsaza EBITDA
Bcuyku komnaHuun 22% 13%
Tbproeum Ha apebHO 98% 41%
ABVONVHMM 47% 33%
MpodbecroHanHu ycnyru 42% 15%
3apaBeonasBaHe 36% 24%
TbproBum Ha eapo 28% 17%
TpaHCcnopT 1 MHpacTpPyKTypa 24% 20%
Paseneyenve 23% 15%
TenekoMyHuKauun 21% 8%

» bu3Hnec daHHU u npouecu

MC®O 16 1mie UMa 3HAYUTETHO BH3/IEHCTBHE BbPXY OM3HEC
MPOIECUTE, CHCTEMHUTE ¥ KOHTPOJIHUTE MEXaHU3MHU HA HA€MATEJIUTE.
[ITe nma Hy>k/1a OT 3HAYUTETHO ITOBEYE JaHHU, KAKTO U OT
CHTPYAHUYECTBO MEXK/TY PA3JIMYHU OTAETN U QYHKIINY B KOMIIAHUATA.

* AHaAu3 Ha mMeKywama cumyayus
[ThbpBOHAUAJIEH aHAJIN3 32 TOBA KaK CTAHAapTHT e Bu 3acerwe.

» ITpoekxmupaHe Ha NsMHA Kapma
praBJIEHI/Ie Ha IIPOEKTa C ACHO HE(I)I/IHI/IpaHe Ha eTaruTe u
IUVIAHHPAHE Ha IVIaBEH IIPEXO0a.

* CuemoeodHu ceemu
HoBuaT cranzapT U3UCKBa 3abJI00UYEHO pa3doupaHe Ha IPUIOKUMUTE
HACOKH, EKCIIEPTHO ThJIKyBaHUE U ITpeneHKa. Hamuar ekum nma
Hy’KHaTa eKCIIepTh3a.

* CoOupane Ha 0aHHU U aHAAU3
MozkeM /1a TOMOTHEM B CHOUPAHETO HA Hy:KHUTE JaHHU. FiMame
HEeOoOXOIMMHUTE AaHAIUTHYHYA MEXaHU3MH 32 OI[EHKA Ha eheKTa 1
B3MMAaHe Ha PelIeHusl.

* Texnuuecku pewenus Ha PwC za MCPO 16
Hpe/:maraMe HAaIlli COOCTBEHU TEXHOJIOTUYHU pelieHnd, KaKToO U
ImoarroMaraHe B H36opa Ha APYyTHU TaKHBa.

Pez2yasapru meceunu MCPO 16 zaxkycku

Bcexu mecernr mpe3 2018 T. ekurbT 3a C4eTOBOHU KOHCYATAIIMY HA
PwC Brwirapus 1ie mpoBexia padomHu 3aKycku c:

» ®OKyC BbPXy TEXHUUECKUTE IIPOMEHH CIIPSIMO CEeTalTHUTe
nauckBanua Ha MCC 17 3a HaeMarTesu;

» [IparMaTHYHU acIIEKTH 10 BHEZIPSBAHETO;

» Texuwnuecku pemienus 3a MCPO 16, pazpaborenu or PwC, kakTo u
JIpDYTH TaKHUBa.

==

d ITopeama pa6omHa 3axKycka ce C6Ccmos
npe3 mecey anpua npu 02pomexH
uHmepec om cmpaHa Ha 6u3Heca.

I pagiurc Ha c.aeaeau;ume 3aKycCcxru.:
19 cenremBpH (cpsaa) / 10 okroMmBpH (cpaaa) / 15 HOEMBPU
(ueTBBPTHK) / 5 nekemBpu (cpsama)

3a noseue uHPHopMayua U 3anuceaHe U NCMe MYk uau ce
cespiiceme ¢ Hac no e-mail: marketing-bg@bg.pwc.com

Exunsm na PwC bsazapusa, cneyuarusupaw 8 MCPO 16, e myk, 3a da Bu nomozue:
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Bcuuku npaBa 3ana3enu. PwC ce oTHacs 3a mpeskata Ha [IpaticyorspxaycKymrspe u/win
€/THO WJIH TIOBEYE OT JAPY?KEeCTBATa B Hesl, BCAKO OT KOUTO € CAMOCTOSATETHO IOPUUUECKO


https://www.pwc.bg/bg/services/audit/ifrs-16-breakfasts.html

